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Brand purpose

Global Health EDCTP3’s purpose is to 
reduce the burden of infectious diseases in 

sub-Saharan Africa and increase health 
security globally.



Brand tagline

The African and European research 
partnership on infectious diseases.



Brand positioning

Global Health EDCTP3

• Is a major contributor to the Africa-EU strategic partnership in global health
• Supports clinical research and capacity-building for the development of 

infectious diseases health solutions
• Focuses on high-burden diseases and encompasses populations often 

excluded in clinical studies
• Addresses horizontal societal challenges, such as climate health crises, 

antimicrobial resistance, global health security and emerging challenges in the 
end game of disease elimination

• Promotes people-centered approaches and community engagement through 
the research life cycle

• Operates as a partnership of equals at all levels.



Brand values

Science Partnership Excellence EquityDiversity



Name

Global Health EDCTP3

• No acronym for Global Health GH
• No need to add 'Joint Undertaking' or 'JU' for external communications
• Avoid GH EDCTP3 JU



Logo

Logo evolution



Logo

Logo variations



Logo

EU funding acknowledgement



Colour palette



Typography

Plus Jakarta Sans



Imagery

• Researchers and healthcare 
professionals in Africa

• Research teams from Europe and 
Africa

• African patients

• Global health stakeholders

Pictures from the field should be privileged. A contractor could be 
hired to take photographs and videos in Africa from 2025 onwards



Infographics and iconography

To be developed in 2024



Website



Website

Joining europa.eu domain in 2025



Social media

LinkedIn, X and YouTube



Tone of voice

Global 
partnership 

mindset

Expert 
without 

being too 
scientific

Human with 
a focus on 

people

Jargon-free, 
clear and 
concise

Mutual 
respect



Tone of voice



Templates - Print

Letterhead



Templates - Print

Business card



Templates - Digital

PowerPoint slides



Templates - Digital

Email signature



Next steps

• Booklet for staff on key branding principles
• Review and enlarge templates offer (factsheet, report, etc.)
• Info session for staff to be organised

• Review communication guidelines for beneficiaries
• Develop new communication materials/tools: one-pager, brochure, 

folder, video, infographics, banners, Teams background, slide deck, 
etc.

• Potential review and adaptation of some of the visual identity 
elements

Internal

External
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